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IIporpama HaBYANBLHOI AUCHUILTIHA
«IHTepHEeT-MapKeTHHI Y TYPHU3Mi (aHIJI. MOBOIO)»
Onyc HaBYAILHOI JUCIUILTIHA

XapakTepucTuKa HaBYaIbHOI

. I'amyss 3HaHB, JUCLIUIIIIHU
HaiimenyBanns .
. HarpsiM MiAIrOTOBKH,
MOKa3HUKIB . neHHa ¢popma 3a04HA
CTYIiHBb
HABYAHHSA ¢opma
HaBYaAHHS
24 Cdepa
Kinbkicts
00CITyroByBaHH: Bubipkosa

kpemutie — 4.0

Pik minroroBxku:

3aranbHa CrenianbHicTh 4-i | -
KUIBKICTB TOIMH — | (OCBiTHS mporpama) Cemectp
120 242 «Typuszm» 7-i ‘ 7-i
Jlexuii
OcBiTHBO- 20 ron. ‘ -
THXHEBHX TOMH npodeciitHa IpakTnuni, ceMiHapcbKi
JUTSL ISHHOT nporpama 20 rog. l -
¢dopmu HaBuanus: | TypHU3MO3HABCTBO ;
JlaGopaTopHi
ayJUTOPHUX — 2
oz epIInu - | -
CaMOCTIHHOL (6a_KaHaBpCI’KHfI) Camocriiina poGora
pobotH cTyneHTa P1BCHB BHIIO1 80 rox. ‘ -
— 4 rog. OCBITHA . .
InauBinyanbHi 3aBaHHsA: -
Bun koHTpoOmo: ekzamen
[pumirka:

CriBBiTHOMIEHHS KUTBKOCTI TOIWH ayJUTOPHUX 3aHATH IO CAMOCTIITHOL
1 IHINBIyaTbHOI POOOTH CTAHOBUTH:

TS IeHHOT popmu HaByaHHs — 1/2

JUTS 32049HOT POPMH HABUAHHS — «-»
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1. Merai3aBaaHHs HABYAJILHOI U CHUILIIHHI

Micue HaBYaJbLHOI [UCHUIJIIHM B OCBiTHIii mporpami.
Huctumuiina  «lHTepHET-MapKeTHHT 'y Typu3Mi» (QyHKIiOHye i
PO3BUBAETHCS Y HEPO3PUBHOMY 3B’SI3KY SK 13 OaraThbMa CYCIUIbHUMHU
HaykaMu (¢iocodis, comionoris, MOMITONOrs, Ta iH.), TaK i 3 TUMH, IO
chokycoBani Ha  mpoOiemMax  yOpaBliHHS  BHUPOOHUITBOM,
MiNPUEMHUIIBKOIO Ta OI3HECOBOIO [ISUIBHICTIO. 30Kpema, PO3IJIsI
IHTEPHET-MapPKETUHIOBUX TEXHOJIOTIH HEMOXJIMBHUI O3 BIAMOBITHOIO
€KOHOMIYHOTO KOHTEKCTY, TOOTO 0€3 BUKOPUCTAHHS 3HAHb €KOHOMIKH
MiAPHEMCTB, Teopii HMOBIPHOCTI Ta MaTeMaTW4YHOI CTAaTHUCTHKH,
MapKeTHHTY, MEHEDKMEHTY, OCHOB Jemorpadii, OXOpoHH mpaliii,
CyvacHUX iH(OpMaIiiHIX TEXHOIOTIH, TpodeciiiHOT eTHKH 1 JLJI0BOr0o
criikyBaHHsa. OfHaK OCOOJIMBO TICHUMH € B3a€MO3B’S3KH IHTEpPHET-
MapKeTHHTY caMe 3 eKOHOMIYHUMH Ta YIIPABIiHCHKHUMU JUCITUTLTIHAMU.
[eprroueproBo MOBUTHCS PO 3arajibHUN MapKeTHHT (METOJOIOTIYHI
MPUHOMHI Ta TPUHIMIK TMOMIYKY Ta 3aJ0BOJIEHHS TOTPeO ITThOBOL
aymuTopii), MEHEIKMEHT Yy TypusMi (HampsMKH  YIpaBIiHHS
TSUTBHICTIO TYPUCTUYHUX TIAMPUEMCTB), €KOHOMIKY IiAIPUEMCTBA
(OCHOBHI TMOKa3HMKH €PEKTHUBHOCTI AISUTBHOCTI OpraHizaiii, KJIOYOBI
MTOKa3HUKA C€PEKTUBHOCTI), COIiaJbHy IICHXOJIOTiI0 (B3a€EMHHH
0COOMCTOCTI 3 IHIIIMMH JIFOABMH, COIIaTbHIMU TPYIIaMH, CITUTHHOTaMH,
COIIaJIbHUMH 1HCTUTYTaMH, CYyCIILIBCTBOM 3araiioMm), iHdopmariiai
TEXHOJNOT1] (0COOIMBOCTI BUKOPUCTAHHS OHJIAH-TEXHOJIOTIH ), BIKOBY i
MeIarori9Hy TICHUXOJIOTII0 (MOXKIIMBOCTI OCOOMCTOCTI Ha PI3HHUX eTarmax
OHTOT€He3y), EKOHOMIYHY TICHXOJIOTif0 (CTaBIEHHS TPOMAJISIH JI0
€KOHOMIYHO1 JIMCHOCTi 3arajioM, Tak i O KOHKPETHOI €KOHOMIidHO{
CHUTYaIlil, [0 € BAYKJIMBUM YHHHHUKOM y BHOOpi yIIPaBIiHCHKUX 3aCO0IB
BILTUBY Ha X €KOHOMIYHY IIOBEIIHKY ), 30araqyloqn BOIHOYAC IX CBOIMHU
y3araJlbHEHHSIMH Ta 3aKOHOMIPHOCTSIMH.

O6c¢sr qucnurnian B kpenutax EKTC cranoButs 4.0 kpenuTu. Horo
po3mozin y roguHax 3a (hopMaMu opraHi3allii OCBITHROI'O MPOIECY Ta
BUJIaMH HaBYaJIbHUX 3aHATh: 20 rox neku., 20 rog mpakrt., 80 rox. cam.
po0.

Craryc aucuuruTiag: BUOIpKOBa.

Mera kypcy — 3a0es3medeHHst HaOyTTsI CTYAGHTaMH KIIOUOBHX
(haxoBHX KOMIIETEHTHOCTEH 13 3aCTOCYBaHHS IHTEpPHET-MapPKETHHIOBUX
TEXHOJOrM y KOHTEKCTI opraHizamii mpouecy  yIpaBiliHHS



TYPUCTUYHUM  MiANPHUEMCTBOM; (OPMYBaHHS  aHAJTITHYHHUX Ta
YIIPaBJIIHCHKUX KOMITETEHIIIii; 3aCTOCYBaHHS IHTEPHET-MapPKETHHTOBUX
iHCTPYMEHTIB JUIs BUpIIIEHHS KOHKPETHUX YIpPaBJIiHCHKHX 3aBJaHb. Ii
JOCATHEHHS Tepen0adae O3HAWOMIICHHSI CTYICHTIB i3 TEOPETHUYHUMU
aCleKTaMH JUCLHUIUIIHN Ta MPUAOMAaMU HPAKTHYHOTO BUKOPHCTaHHS
THCTPYMEHTApil0 IHTEPHET-MapKETUHTY B MpakTU4HIA mpodeciitnii
JISTTBHOCTI MaiiOyTHBOTO (axiBIs 3 TypU3MY.

I[Ipeamer — cucrema IHTEpHET-MApKETHHTY Ha MiANPHEMCTBI
TYPUCTUYHOI AISITBHOCTI.

3aBaaHHs BUBYEHHS TUCIUILIIHN

1. ChopMyBaTu HidiCHY CHCTEMY 3HaHb HPO CHCTEMY IHTEpHET-
MapKeTHHTY Yy Typu3Mi, ii CTpyKTypHu, QYHKIIH, icTopii pOo3BUTKY Ta
MPOBITHUX CYy4aCHUX TECHICHIIIN.

2. CioHyKaTH JI0 OTPUMAaHHS CTYJICHTAMHU MPAKTUYHUX HABHYOK 1
BMIHb I[0I0 3aCTOCYBAHHS IHTEPHET-MAPKETHHTY.

3. Hamatu cucreMy 3HaHb 3 OBOJIOJIHHS METOAWKOIO MOOYIOBH
CUCTEMM IHTEpHET-MapKEeTUHIy Ha IIIIPUEMCTBAX TYPUCTUYHOI
JISUIBHOCTI,

4. OtpuMaHHS HaBWYKH OO0 BUKOPHCTAHHSI IHCTPYMECHTIB
IHTEepPHET-MapKETHUHTY.

3aranbHi Ta ¢axoBi KOMNETEHTHOCTI, sKi (opMye TUCIHILTIHA
(BiATIOBIAHO 710 OCBITHRO-TIPOGECiiftHOT / OCBITHRO-HAYKOBO1 IPOTPAMH).
3K02. 3patHicTh 30epiraTéi Ta NPHMHOXKYBATH
MOpaJbHi, KyIbTypHI, HAyKOBI I[IHHOCTiI 1
JMOCATHEHHS CYCITUTHCTBA HA OCHOBI PO3YMIHHS
icTopii Ta  3aKOHOMIpDHOCTEH  PO3BHUTKY
mpeaMeTHol obnmacti, 1 wicug y 3aranbHid
CHCTeMI 3HaHb MPO MPHUPOAY 1 CyCIIIBCTBO Ta Y

3aranpHi PO3BUTKY CYCIHIIBCTBA, TEXHIKA 1 TEXHOJIOTIH,
KOMIIETEHTHOCTI | BUKOPHCTOBYBATH Pi3Hi BUAM Ta (HOPMH PYXOBOi
AKTHUBHOCTI JJIi AaKTHBHOIO BIJIIOYMHKY Ta
BEIIEHHS 30POBOTO CIIOCO0Y MKHUTTS
3K04. 3partHicTE 0 KPUTUYHOTO MUCIICHHS,
aHaI3Yy 1 CHHTEZY.
3K06. 3paticth A0 momryky, oOpoOneHHS Ta
aHayi3y iHdopmaii 3 pisHUX JuKepen
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3K07. 3patHicTh mpamioBaTH B MDKHApOAHOMY
KOHTEKCTi

3K08. HaBnuku BuKOpUCTaHHS iH(opMamiiHIX
Ta KOMYHIKallifHUX TEXHOIOTii

3K10. 3paTHiCTh CHITKyBaTHCS —JIepKaBHOIO
MOBOIO SIK YCHO, TaK i MMCHbMOBO

3K12. HaBuuku MDXKOCOOHCTICHOT B3aeMOiT
3K14. 3partHicTh mpaioBaTH B KOMaHAI Ta
ABTOHOMHO.

daxosi
KOMIIETEHTHOCTI

OK1.3HaHHsS 1 po3yMiHHS MPEAMETHOI 00JIACTI
cBoei mpodecii Ta crnenudiku TpodeciiHol
IsUIBHOCTI

®K4.3naTHICTh OpiEHTYBATHCh B Oprasizarii
TYPUCTHYHO-PEKPEAIIfHOT0 TIPOCTOPY.

®KS5. Po3yMiHHA Cy4acHHX TEHACHIIH i
pETioHaNTBHUX TIPIOPUTETIB PO3BUTKY TYPU3MY B
LIJIOMY Ta OKpeMHX Horo (opM 1 BUIIB

®K6. Po3yMmiHHS  TpormeciB  opraxizartii
TYPUCTUUHUX IIOAOPOXKEH 1 KOMIUIEKCHOTO
TYPUCTUYHOTO OOCITYTOBYBaHHS (TOTEIHHOTO,
PECTOPAHHOIO, TPAHCIOPTHOIO, €KCKYPCIHHOrO,
peKpeartiiunoro)

OK12. 3patHicTh BW3HAYATH IHIWBIAyaTbHI
TYPUCTHYHI TIOTPEeOH, BAKOPUCTOBYBATH CyJacHI
TEXHOJIOTii OOCITYyTOBYBaHHS TYypHCTIB Ta BECTH
MIpEeTeH31HY poOoTYy.

O®K13. 3pgaTHicTP A0 cHiBmpami 3 IUTOBUMHA
MapTHEpaMH 1 KIIIEHTaMH, YMiHHS 3a0€311e9yBaTn
3 HUMHU e(EeKTHBHI KOMYHIKaIlii

OK14. 3naTHICT MpaIfoBaTH Y MDKHAPOTHOMY
CEpellOBHIIl Ha OCHOBI MO3UTUBHOTO CTaBJICHHS
0 HECXOXKOCT1 [0 iHIIMX KyJIbTYp, HOBar" J0
PI3HOMAHITHOCTI  Ta  MYJIBTHKYJIBTYPHOCTI,
PO3YMiHHS MicIeBUX 1 TpOQeciiHUX TpauIlii
IHIIUX KpaiH, pPO3Mi3HABaHHS MDKKYJIbTYPHHX
pobieM y npodeciiiHiid mpakTuii.
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[porpamui pe3yabraTm HaB4YaHHs (BIAMOBIOHO 1O OCBITHBO-
npodeciiiHoi mporpamu).

[TPH6. 3acTocoByBaTH y MpakTU4HIN AisIIBHOCTI
MIPUHIIMIK 1 METOIU OpTaHi3aiii Ta TeXHOJOril
00CIIyrOByBaHHS TYPHUCTIB.

ITPHO. OpranizoByBaTH npoiiec
OOCITYyrOBYBaHHS ~ CIIO)KMBAYiB  TYPUCTHUYHHX
MOCJIYT Ha OCHOBI BHKOPWUCTAaHHSI CYYacCHHX
iHpOpMAIITHUX, KOMYHIKAaI[IfHUX 1 CepBICHUX
TEXHOJIOTIH Ta JOTPUMAHHS CTaHJIAPTIB SKOCTI 1
HOpM O€3IeKH.

[MPH10. Po3yMmiTd mNpUHOWOH, TpOUECH i

[Iporpamui . ,
CVITLTATH TEXHOJIOTII  opraHizaiii  poboTH  Ccy0’ekTa
pesy. TYpHCTHYHOTO Oi3HECy Ta OKpeMHX Horo
HaBYaHHS . .. .
IMACUCTEM (aZIMlHlCTpaTI/IBHO'praB.HlHCI)Ka,
COI1aJIbHO-TICUXOJIOrYHa, EKOHOMIYHA, TEXHIKO-
TEXHOJIOT1YHA)
ITPH12. 3acTocoByBaTH HaBUYKH

MIPOMYKTUBHOTO CIUIKYBAaHHS 31 CIIO)KMBadaMH
TYPHCTHYHUX TIOCITYT.

[TPH14. IlposBisiTi IOBary A0 iHIWBITyaIbHOTO
1 KyTbTYpHOT'O PI3HOMAHITTSL.

I[TPH18. AnexBaTHO OIIIHIOBATH CBOi 3HAHHS 1
3aCTOCOBYBaTH iX B pI3HHX MpodeciifHux
CUTYAIisIX.

QuikyBaHi pe3yJbTaTH HABYAHHA
PesynbraTu BUBYEHHS JaHOI OCBITHHOT KOMITOHEHTH

JeTai3yI0Th TaKi MPOrpaMHi Pe3ylIbTaTH HABYAHHS:

— BUSIBJISITU Ta aHAI3yBaTH TEPCIIEKTHBHI HANPSIMKUA PO3BHTKY
TYPUCTUYHOTO MiANPUEMCTBA;

— BOJIOAITH TPHUHIUNIAMH 1 METOJaMH OpraHi3allii 3arydeHHs
MOTEHI[IHHUX KIIIEHTIB TYPUCTHYHUX MiAIIPUEMCTB;

— po3po0IATH, TPOCYBAaTH Ta peai30BYBaTH TYPHCTHYHHI
MPOIYKT B OHJIAMH CEPEIOBUILI;

— OpPraHi3oByBaTH  IpoLEC  OOCIyrOBYBaHHS  CIIOKHBayiB
TYPUCTUYHUX TIOCAYT Ha OCHOBI BHKOPHUCTaHHS CYyYacHHUX
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iHpOpMaifHUX, KOMYHIKAaLliIHHMX 1 CEpBICHMX TEXHOJIOTIH Ta
JOTPUMAaHHS CTAaHAAPTIB SKOCTI 1 HOPM OE3IeKH;

— 3aCTOCOBYBaTH HAaBUYKH NPOJYKTUBHOI'O CIIIKYBaHHS 3i
CIOXXKMBaYaMHU TYPUCTUYHUX MOCIYT B OHJIAHH-CEpETOBHILI;

— BCTAHOBJIIOBATH 3B’S3KU 3 EKCIIEPTaMH TYPUCTHYHOI Ta IHIINX
rajy3seil 3 METOI0 HaJIarO/UKEHHS PEeKJIAMHOIO TapTHEPCTBA;

— aHalli3yBaTH  TYPUCTUYHWUH  OHJAWH-PUHOK Ta  MicCIe
MiAPHEMCTBA HA HHOMY;

— mpuiAMaTH OOTPYHTOBAHI PillIEHHS [IOI0 BAKOPUCTAHHS TUX YH
THIIUX THCTPYMEHTIB IHTEPHET-MAapKETUHTY Yy TPOIleci POCyBaHHs
MiANPHEMCTBA;

— JIeMOHCTPYBaTH  3HaHHA Ta  yMIHHS  3aCTOCOBYBAaTH
THCTPYMEHTH 1HTEpHET-MapKETHHTY SK y CTaHJApTHHX TaK 1 y
HEBU3HAUCHUX CUTYAIIisIX.

2. TemaTH4YHHIi IJIaH KypCY

HasBu po3zainiB i Tem Kinbkicts TOgUH
JieHHa hopma
ychOr y TOMY 4HCIIi
0 I I C iHg | c.p.
1 2 3 4 5 6 7
Tema 1. Berym mo inTepmer- | 12 2 - 2 - 8
MapKETHHTY
Tema 2. ®opmyBanHs ctparerii | 12 2 - 2 - 8
IHTEPHET-MapPKETUHTY
Tema 3. KonkypentHuii anami3 | 12 2 - 2 - 8
Ta OLIIHKA MOXJIMBOCTEH
Tewma 4. [lo6ynosa moptpery LA | 12 2 - 2 - 8
Tema 5. Web-ananmituka. Ominka | 12 2 - 2 - 8
MapKETHHTOBUX Pe3yJIbTATiB
Tema 6. Po3poOka koHTeHT- | 12 2 - 2 - 8
cTpaTerii AN TypUCTHYHOTO
0i3HEeCy
Tema 7. Iomykosa | 12 3 - 2 - 8
ONITUMI3aIlisl. [ommykoBwii
TpadiKy
Tema 8. KonrekcTHa pekinama 12 2 - 2 - 8
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Tema 9. Mapkerunr coriansaux | 12 2 - 2 - 8
Mepex
Tema 10. Email- mapketunr 12 2 - 2 - 8
Veworo rogun | 120 20 |- 20 | - 80
IHA3 | - - - - - -
Yeworo roqun | 120 20 |- 20 | - 80
3MICT KYPCY

Tema 1. Beryn 10 iHTepHeT-MapKeTHHTY

CyTHICTh IHTEpHET-MapKeTHHTY. BUTOKM IHTEpHET-MapKETHHTY.
OnnaitH  cyOCTHTYTH TpaJUIiHHUX MAPKETHHTOBUX MPHUIOMIB.
I'moGanpHi  TeHpeHNil  iHTepHET-MapkeTWHTy. Pomb  iHTepHeT-
MapKeTHHTY B TypUCTHYHOMY Oi3HeCI.

Tema 2. @opMyBaHHS cTpaTerii iHTepHeT-MapKeTUHTY

Micisi, OaueHHs Ta IiHHOCTI Kommawii. [IpogykTu Ta mociyru
KOMITaHii. AHal3 pPHHKY Ta ICHYIOUMX KOHKYpeHTiB. CTBOpeHHS
CHCTEMH IOKa3HHMKIB €PEKTHMBHOCTI Ta HAJNAIITYBaHHS BeO-aHATITHKH.
dopMyBaHHS TOPTPETY IUIHOBOI ayauTopii. Bubip Ty KOHTEHTY.
IHcTpyMeHTH mpocyBaHHS KOHTeHTYy . KoHTponab Ta onTumizanis
MapKETHHTOBHX ITPOIIECIB.

Tema 3. KonkypeHTHHIi aHATi3 Ta OLIHKA MOKJIMBOCTEH

Ixepena Ta oOciar Tpadiky KOHKYypeHTIB. Bumumicts
KOHKYpEHTIB y  TIOINIYKOBMX  cucremMax. KoHTeHT-cTpareris
KOHKYpeHTiB. KOHTeHT-cTpaTerist [uist comialbHUX MEPEeK.

Tema 4. [ToOynoBa mopTpeTy HiIbOBOI Ay TUTOPII

Ertamm BH3HAYCHHSA MUTBOBOT  ayAWTOpIi. Kpwurepii
cermentyBaHHs LIA. ®opmyBanHs noptpery LA.

Tema 5. Web-anamitnka. OniHka  MapKeTHHIOBHX
pe3yJibTaTiB

Ponbe BeO-aHamiTHKM B iHTEpHET-MapKEeTHHTY. Bu3HaueHHS
OCHOBHHX ToKa3HUKIB epektuBHOCTI (KPI). BuMmiproBanHs KoHBepcii.
[HCTpyMEHTH BeO-aHANITHKY IS ONTUMI3allii BeO-caiTy. UekiucT ams
BeO-aHAIITUKA
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Tema 6. Po3podka koHTeHT-cTpaTerii IJsi TYpHCTHYHOIO
OisHecy

[lmanyBaHHSI KOHTEHT-CTparerii. BuaW KOHTEHTY: TEKCTOBWH
KOHTEHT, BiJIcO- KOHTEHT, iBeHT-KOHTEeHT. CreriaaicT, BiAmoBifanpHuii
3a KOHTEHT-CTPATETilo.

Tema 7. IlomykoBa ontumizanisi. [lomykosmuii Tpagiky

OcoOmuBocti  SEO. BuyTpimHs onTuMizaiiss  BeO-caiTy.
3oBHiIIH onTUMi3allis caity. SEOQ-dyekmuct.

Tema 8. KoHTekcTHA pexama

OcoOnMBOCTI  KOHTEKCTHOI peknaMu. Mera KOHTEKCTHOI
pexnamu. [TpuraIwmE poboTn KOHTEKCTHOT pekinamu. PPC-geknucr.

Tema 9. MapKeTHHT colliaJIbHUX Mepex

Mera MapKeTHHTY collialbHiX Mepex. [loTeHmiliHi mpobreMu
SMM. Anaumi3 corianbHuX Mepex. CTpyKTypa KOHTEHTY. [HCTpyMeHTH
MIPOCYBAaHHS JIA COIIaIbHUX MEpPeXK. YTIPABIIHHS PEIyTaIli€elo Ta
pobota 3 HeratmBaMu. SMM-UEKITUCT.

Tema 10. Email- mapkeTunr

CTBOpeHHSI Ta PO3BUTOK KIIEHTCHKOI 0as3wm. ABTOMAaTHYHA
po3cuinka. Bumm perymsipHUX pO3CHIIOK 1 MiJXOAW IO IX CerMeHTallil.
Email-mapkeTuHT YeKIHUCT.

3. Meroau4Hi pekoMeHaauii 10 ceMiHApCHKHX 3aHATH Ta
caMocTiiiHOT po0OTH CTydeHTIB

Temu ceMiHapCHKUX 3aHATH

Ne Haza Temu Kinbkicts
3/l TOAMH

1 | Beryn o iHTepHET-MapKETHHTY 2

2 | KoMmrekcHH iHTEpHET-MapKETHHT 2

3 | KoukypenTHuii aHami3 B iHTepHETI 2

4 | BeG-ananituka 2

5 | loprper ninboBoi aynutopii. ®opmyBaHHS 2

aBatapy.
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Kontent-ctpaterist st TypucTHYHOTO Oi3HECY

[NomykoBa ontumizanis

KontekctHa pexinama

[{eliNe iR N]Ne))

MapKeTHHT cOLliaTbHUX MEPEK

NN NN

10 | Email-mapkerunr
Pazom 20

Temu camocTilinoi poooTH

Ne HazsBa remu KinbkicTb
3/1 rOIUH

Beryn o iHTEpHET-MapKETHHTY 8

Po3poOka crparerii iHTepHET-MapKETUHTY

[IpoBeneHHs KOHKYPEHTHOTO aHAIIi3y

Po6Gora i3 BeO-aHaATITUKOO

[TobymoBa mopTpery KITi€eHTa

CTBOpEHHS KOHTEHTY
SEO
KonTtekcTHa pexinama

OO N OOl W[ -

MapKeTHHT COmialbHUX Mepex

OO OO OO OO| OO| CO| CO| CO| OO

[EN
o

Email-mapkernur

(o]
o

Pazom

Ceminapcbke 3aHATTA 1. BCTYN 10 iHTEpHET-MapKETHUHTY — 2 TOAWHHU.
[TuranHs 115 OOTOBOPEHHS:
1 IcTopist pO3BUTKY iHTEpHETY.
2 IcTopuuHi eTany pO3BUTKY IHTEPHET-MapPKETHHTY.
3 OCHOBHI OHATTS IHTEPHET-MAPKETHHTY.
Jlirepatypa: 2

Camocriiina po6ora: Beryn 10 iHTepHET-MapKeTHHTY — 8 TOAMH.
Mera: oTpuMaTH 3arajbHy yABY IIPO MOHSTTS iIHTEPHET-MaPKETHHTY.
3aBaaHHA:

1) BuBunTH KIIIOYOBI MOHSATTS IHTEPHET-MapKETUHTY.

2) OsHalloMHTHCS 3 ICTOpI0 PO3BHTKY MAapKETHHIY Yy COLIaJbHUX
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MepeKax.

3) O3HaifoMUTHCS 3 ICTOPI0 PO3BUTKY email-MapKeTHHTY.

4) O3HaOMHTHCS 3 ICTOPII0 PO3BUTKY KOHTEKCTHO-MEIIHHOT peKIIaMH.
Crnucok niteparypu: 2, 36, 25, 20

Ceminapcbke 3aHaTTst 2. KOMIUIEKCHHH IHTEpHET-MapKETHHI —
2 TOIHHU.
[MuTanHs 1151 0OTOBOPEHHS:
1 Micis, OadeHHs Ta wiHHOCTI KommaHii. [IpoaykTu Ta mOCIyru
KOMIIaHii.
2 AHaJti3 pHHKY Ta ICHYIOUHX KOHKYPEHTIB.
3 CTBOpEHHSI CHCTEMH TOKa3HWKIB €(pEeKTHBHOCTI Ta HaJallTyBaHHS
Be0-aHATITHKH.
4 dopmyBaHHS OPTPETY IUTHOBOT ayTUTOPII.
5 KoHTpoItb Ta onTuMi3ailis MapKeTHHIOBUX MTPOIIECiB.
Jlireparypa: 1, 2,4,5,7,9

Camocriiina podora: Po3poOka crpaterii iHTEpHET-MapKETHHTY — 8
TOJIVH.
Mera: oTpuMaTH JOCBiJ y MMOOYIOBI CTpATErii IHTEpHET-MAPKETHUHTY.
3aBaaHHA:
1) Po3pobuTti KoHIIENIif0 BeO-caliTy TypUCTHYHOTO Oi3HECY.
2) HanamryBatu BeO-caiT.
3) CtBopuUTH CTpaTeriio iIHTEepHET-MapPKETHHTY.
Crmcoxk mitepatypu: 2, 9, 18, 20, 21, 28.

Ceminapcbke 3auarta 3. KonkypeHTHwWiI aHami3 B iHTepHETI — 2
TOJIVHH.

[TuranHs 115 OOTOBOPEHHS:

1 [Ixepena Ta obcsr Tpadiky KOHKYPEHTIB.

2 BuauMicTh KOHKYPEHTIB Y MOITYKOBHX CHCTEMaX.

3 KoHTeHT-CTpaTeris KOHKypEHTIB.

4 KOoHTEeHT-CTpaTeris Uil COLiaTbHUX MEpeK.
Jlirepatypa: 10, 11, 22.

Camocriiina podora: [IpoBeneHHS KOHKYPEHTHOTO aHalli3y — 8§ TOAUH.
Mera: HaBUUTHCS IPOBOJUTH KOHKYPEHTHUH aHaJIi3.
3aBaaHHA:
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1) CTBOpHTH MJIaH KOHKYPEHTHOI'O aHAaJi3y.
2) 30upaTH JaHi PO KOHKYPEHTIB i pOOUTH BUCHOBKH.
Crucok mitepatypu: 1, 3, 19.

Ceminapcbke 3aHaTTA 4. Beb-ananituka — 2 roIuHu.
[MuTanHs 1151 0OTOBOPEHHS:
1 Ponp BeG-aHANITHKY B IHTEPHET-MAPKETHUHTY.
2 BusHaueHHs1 oOCHOBHMX TNoKka3HUKIB edekruBHOCTI (KPI).
3 BumiproBaHHS KOHBEpCIi.
4 THCTpYMEHTH BeO-aHATITUKY [T ONITHUMI3allii BeO-CcauTy.
5 Yexiucr Ui BeO-aHAIITUKH.

Jlireparypa: 27-35.

Camocriiina pooora: Po6ora i3 BeO-aHaTITUKOIO — 8 TOUH.

Mera: HABUUTHCS] KOPUCTYBATHCS IHCTPYMEHTAMH BeO-aHATITHKY.
3aBmaHHs:
1) BcranoBHUTH BiICTSKEHHS aHATITHKY Ha BEO-CalTi.
2) HanmamryBats iHCTpYyMEHTH BeO-aHAITHKH.
3) 306upaty Ta iIHTEPIIPETYBATH JIaHI.
Crnucok nitepatypu: 12, 16, 17.

Ceminapcebke 3anarrsa 5: [loprper ninsoBoi ayautopii. DopmyBaHH
aBaTapy — 2 FOJIMHH.
[MuTanHs 1151 00TOBOPEHHS:
1 CyTHICTB TOPTpPETY HLTHOBOT aAyAUTOPII.
2 AnropuTMm OOYIOBH MTOPTPETY LLTHOBOT AyAUTOPII.
Jlirepartypa:14.

Camocriiina po6ora: [loOynoBa moprpery KiieHTa — 8 TOIUH.
Mera: oTpuMaTH HAaBUYKH JETajbHOI TOOYJOBH  TIOPTPETIB
HOTEHI[IMHUX KIIIE€HTIB.
3aBgaHHA:
1) AnHaui3 iHCTPYMEHTIB BeO-aHAIITHKY.
2) AHati3 comialbHUX MejTia.
3) Anai3 MIaHyBaJIbHUKIB PEKITAMH.
4) Onuc nepcoHaxa.
Crucok sitepatypu: 6.
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Ceminapcbke 3aHaTTa 6. KOHTEHT-cTpaTerist A TypHUCTHYHOTO
0i3Hecy — 2 TOAMHHU.
[MuTanns m1st 0OTOBOPEHHS:
1 [manyBaHHS! KOHTEHT-CTpATETii.
2 By KOHTEHTY: TEKCTOBUH KOHTEHT, BiJIc0- KOHTEHT, iBEHT-KOHTEHT.
3 Crerianict, BiAMOBIAAILHUN 32 KOHTEHT-CTPATETIIO0.

Jlirepatypa: 13, 15, 23.

Camocriiina podora: CTBOpPEHHS KOHTEHTY — 8 TOJHH.
Mera: 3acBOITH OCHOBH CTBOPEHHS KOHTEHTY.
3aB/aHHS:
1) BUBUMTH BiOBi/IHI TUITM KOHTEHTY JJIs PI3HUX KaHAJB 3B'S3KY.
2) CTBOPUTH KOHTEHT-IIJIAH Il TYPUCTHYHOTO Oi3HECY.
Comcok miteparypu: 5, 7, 26, 35.

Ceminapcbke 3aHaTTa 7: [lomykoBa ontumisallis — 2 TOIUHH.
[MuTauHs 1151 0OrOBOPEHHS:
1 OcobmuBocti SEO.
2 BHyTpIIHS oNTHMI3allis BeO-canTy.
3 30BHIMIHS ONTHUMI3AIlIS CAUTy.
4 SEO-uekiucr.
Jlirepatypa: 18, 30, 31, 32.

Camocriiina po6ora: [lomnrykoBa ontumizaitisi — 8 roguH
Mera: otpuMaTi (pyHAaMEHTAIbHI 3HaHHS 3 ONTUMI3allii BeO-calTiB.
3aBHaHHA:
1) OrnsanyTH BeO-cailT.
2) Cxiactu mepesik mpooem.
3) 3ampononyBaTtu SEO-pimeHHs.
Crumcoxk mitepatypu: 8, 30, 31, 32.

Ceminapcbke 3aua1Ta 8: KoHTekcTHaA pexiama — 2 roAuHU.
[TuTanns my1st 0OroBOpEHHS:
1 OcobaMBOCTI KOHTEKCTHOI PEKJIAMH.
2 Mera KOHTEKCTHOI PEKIaMHU.
3 [IpuHimnu poOOTH KOHTEKCTHOT pEKJIaMHU.
4 PPC-yekmucrT.
Jlirepatypa: 12, 19, 20, 29.
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Camocriiina podora: KonTekcTHa peknama — 8 TOAUH.
Mera: BuBunTH npouec crBopeHHsa PPC-pexnamu.
3aBAaHHA:
1) CtBoputu crparerito KIIIT.
2) BuBunth inTepdeiic Adwords.

Crnucok niteparypu: 4, 11, 13, 24, 29, 33.

Ceminapcbke 3aHATTA 9. MapKeTHHT COLIATBHUX MEPEK — 2 TOJMHU.
[MuTanns a1t 0OTOBOPEHHS:
1 Mera MapKeTHHTY COILIaTbHUX MEPEK.
2 Torenmiiini mpodbmemu SMM.
3 AHaJi3 coIiaJIbHUX MEPEXK.
4 CTpyKTypa KOHTEHTY.
5 THCTpyMEHTH IPOCYBaHHS TS COMIATEHUX MEPEK.
6 YrpaBiliHHS penyTalli€ro Ta po0doTa 3 HeraTHBaMHU.
7 SMM-gexnucr.
Jlirepartypa: 2, 28, 36.

CamocrTiiina po6oTa: MapKeTHHT COMiAIBHIX MEPEK — 8 TOIUH.
Mera: BUBUMTH MPUHIMITA MAPKETHHTY B COIIAIbHIX MEPEKaXx.
3aBaaHHA:
1) CtBopuTH cTparterito SMM.
2) CTBOpHUTH KOHTEHT-TIaH SMM.

Crmcoxk mitepatypu: 15, 34.

Ceminapcobke 3ausarTsa 10: Email-marketing — 2 rogunu.
[TuranHs 115 OOTOBOPEHHS:
1. CTBOpeHHS Ta PO3BUTOK KIIIEHTCHKOT 0a3H.

2. ABTOMaTHYHA PO3CHIIKA. BUIHM PEryIsIpHUX PO3CHIIOK 1 MIAXOIU 10
iX cerMeHTarii.

3. Email-mapkerunr gekimct.
Jlirepatypa: 25, 24.

Camocriiina po6ora: Email-marketing — 8 roaus.

Mera: BUBUUTH OCHOBH €JIEKTPOHHOI'O MAPKETHHTY.
3aBlaHHA:

1) CtBOpeHHs cTpaterii MAapKEeTHHTY €JIeKTPOHHOO HOIITOH.
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2) [InanyBaHHS BMICTY JUIsl €IEKTPOHHOI OMITH.
Crucok mitepatypu: 10, 27.

4. ®opMHU NOTOYHOTO TA MiACYyMKOBOI0 KOHTPOJIIO
Meronu HaBuaHHS
[NosicHroBaNIbHO-ITIOCTpAaTUBHANA ~ MeToA. Meroa  mpoOIeMHOTro

BuKay. JlocmiaHunbkuit MeTo. JIucKyciiiHi MeToIu.

DopMU KOHTPOJIIO

Ne
3/m Bua xouTposio Meronu KOHTPOJIO
1. | IHorounuit BIJITIOBI/II HA CEMIHAPCHKHUX
3AHATTAX
2. | TMepiopnununit pedepar
3. | CamocriiiHa poboTa BIJTIOBI/II HA CEMIHAPCHKUX
3aHATTSIX
4. | IlincyMKOBHi1 KOHTPOJIb | Y CHE ONUTYBaHHS

BinBinyBanHS NeKIiHHUX, CEMIHAPCHKUX Ta MPAKTUIHNAX 3aHATD IS
3m00yBaviB OCBITH € OOOB’SI3KOBMM 3a $IKi HapaxOBYIOThCS Oaiu.
JennaiiHu BUKOHAHHS 3aBJaHb IICIS KOXKHOI TEMH 3 AOTPUMAHHSIM
KpaiHIX TepMiHiB. 3aBHaHHSA HaJaHi 13 3aIli3HCHHSIM O€3 TOBAKHHX
MIPUYNH OIIHIOIOTHCS 32 MEHINOI0 KUTBKICTIO OaumiB. BimmparroBaHHS
MPOMYIIEHNX 3aBJaHb € OOOB’SI3KOBHUM. 3a 00 €KTHBHHX TPHYNH
(xBopoba, MOOLTBHICTH, IHAWBIAyaNbHHUN Tpadik, CTaXKyBaHH:)
HaBYaHHS MOXKE BiIOYBATHCh Y CHCTEMI TUCTAHIIIHHOTO HABYaHHS.

[lepe3apaxyBaHHs pe3yabTaTiB BUBUCHHS HABYAJIbHOI JUCLUIUIIHH €
MOXJIUBUM 3 YPaxyBaHHSIM OTPUMAaHMX IPOTPAMHUX pPe3yJbTaTiB
HaBYaHHSI, KUTBKOCTI KPEIHTIB, ayTATOPHUX TOJVH Ta (HOPM KOHTPOIIO.
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Posnoain Gaunis, siKi OTPUMYIOTH CTYACHTH

Po3in 1 ° % Po3in 2 ° % § Cyma
S = o= 2
= =g =
TI T | T T T T T T T T
1 2 3 4 5 6 7 8 9 |10 7 10-40 100
71 7 7 7 7 7 7 7 7 7

Posmnosin 6amiB 3a popMaMu KOHTPOIIO:

- BigBimyBaHHA 3aHATTA (mapa) — 1 6.; 20 map — g0 20 Gaxnis

- BIAMOBIb i yac ceMinapy — 2-5 0.; 10 ceminapis — 10 40 Oami
- MJIroToBKa Ta BUCTYN 3 pedeparom — 3 0. He Oumbme 5

pedepaTtie — 10 15 Oanis

- IOTOYHE OLIHIOBaHHS — 7 0.; 2 IIOTOYHUX OLIIHIOBAaHHA — 10 15

OaiiB

MoskirBa KUIBKICTh OalliB, HaOpaHUX J0 MiIACYMKOBOI (opMu

KOHTPOJIO:

Icur — Big 60 mo 90 GamniB

[Ikaia ominroBanus: HamioHaidbHa Ta ECTS

Cywma OaiiB OrmiHKa 32 HaLlIOHAIBHOO LIKAJIOK0
3a BCl BHAN Ouinka JUTSL eK3aMEHY, KypCOBOT'()
HaBYaJIBLHOI ECTS .
. . poekTy (poboTH), JUTSL 3QUTIKY
IsUIBHOCTI IpaKTHKH
90 — 100 A BIIMIHHO
82-89 B oBpe
74-81 C A00P 3apaxoOBaHO
64-73 D 3a/I0BLJILHO
60-63 E A
) HE 3apax0BaHO
HE3aJI0BUILHO 3 5 MONUIHBICTIO
35-59 FX MOXKJIMBICTIO
MTOBTOPHOTO
ITOBTOPHOT'O CKIIaJaHHS
CKJIaIaHHs
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HE 3apaxoBaHO
HEe3aI0BUILHO 3 3
0-34 = 000B’I3KOBUM 000B’I3KOBUM
HOBTOpHI/IM BUBUYCHHAM HOBTOpHI/IM
JUCLUILIIHA BHUBUYECHHSIM
IHUCHUIUTIHA

HapuanpHo-MeTonuHe 3a0e31eueHHs
[Naker HaBuanbHO-MeTOMUUHOrO 3a0e3neueHHs (IKHM3/I). Po6oua
mporpama Kypcy, cuiabyc, mnporpama Ta HaBYaJbHO-METOJMYHI
MaTepiaiii, KOHCIIEKT JIeKIIil, pe3eHTallii, ek3aMeHalliifiHi OieTH.

5. PekomenaoBaHi 1kepesa ingopmanii

OcHoBHa JiTeparypa:

1. AponuenkoBa T. M. MeHeDKMEHT i MapKETHHT TYpU3MY :
HaB4y. mociouuk / T. M. AdoHueHkoBa [Ta iH.] ; Mmig 3ar. pemn.
O. €. JIyrinina. — Kuis : Jlipa-K. — 2013. — 363 c.

2. Bopontok A. AKTyalbHHI IHTEpHET-MapKeTHHT / A. BopoHIok,
O. Iomimyxkro — Kuis : «ArenrctBo IPIO», 2018. — 160 c.

3. T'opoaust T. A. EkoHOMiKa TypHU3MYy: TEOPIs 1 IPaKTHKA : HABY.
mociouuk / T. A. Topomus, A. ®. Illep6ak. — Kuis : Konmop, 2012. —
435 c.

4. I'ynon A. IHHOBaIifiHI TeXHOMOTIi B Typu3Mi : HaBY. MOCIO.
Cesepononensk : ITomirpad-Cepsic, 2015. — 344 c.

5. AypoBuua A. II. Pexmama B Typm3me : yue0. Ilocobume. —
Mumnck : —BI'OY, 2011. - 192 c.

6. 3iruenko A. . MapKeTHHT MiAMPUEMCTB 3€IIEHOTO TYPHU3MY :
aBToped. muc. kaHj. ekoH. Hayk : crer. 08.00.04 "Exonomika Ta ymp.
MiAIPUEMCTBAMH (32 BUJAMH eKOH. TisttbHOCTi)" / A. L. 3iHuenko; M-Bo
OCBITH 1 HayKH, MOJIOJli Ta cropTy Ykpainu, KuiB. HaIl. TOproB.-eKoH.
yH-T. Kuis, 2012.-21 c.

7. Cxonenb M. M. Komn'torepHi iHdopmariiini TexHosorii B
TypusMi : HaBu. mocioruk. — Kuis : Kormop, 2005. — 301 c.

JonomixHna:
8. 3aiineBa M. M. OcHOBHI TeHJeHLi1 iHIYCTpii Ta MepCIIEeKTUBU
PO3BUTKY Typu3Mmy B Ykpaini / M. M. 3aiinea, O. M. Ilapxomenko
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/I Kynbryponoris Ta coliajbHi KOMYHIKallil: iHHOBawLiiiHi cTparerii
PO3BUTKY : MaTepiald MiKHap. HayK. KoHQ. (26-27 muctomn. 2015 p.) /
M-Bo KynbTypu YKpainu, XapkKiB. JepXk. akal. KynpTypu, Ham. akan,
MUCTeNTB YKpainu, [H-T KynbTyponorii ; [peakodn.: B. M. Ilefiko Ta iH.
; Binm. 3a Bun. H. M. Kymnapenko]. — Xapkis, 2015. — C. 75-77.

9. KymmnaproB B. B. KynabpTypHuii Typu3Mm 1 MapKeTHHTOBI

komyHikarii // BicH. Jlep:k. akam. Kep. KaApiB KyJbTYpH i MHCTEI[. —
2012. — Ne 2. — C. 52-56.

InTepHeT-pecypcu:

10. KonkypeHTHH aHai3 B IHTEepHEeT-MapKEeTHHTY
[EnexTponHwmii pecypc]. Pexxum JIOCTYMY:
https://blog.completo.ru/konkurentnyiy-analiz-v-internet-marketinge/.
Hazga 3 ekpana.

11. KoHKypeHTHHI aHai3 B IHTEPHET-PEKJIaMi: TpaKTHYHE
KEpiBHHUIITBO [Enexrponnunit pecype]. Pexum JOCTYIIY:
https://yagla.ru/blog/marketing/konkurentnyy-analiz-v-
internetreklame/. Ha3ga 3 ekpaHa.

12. KourekctHa peknama [EnekTponHuit pecypc]. Pexum
noctymy: https://seoprofy.ua/services/ppc. Ha3Ba 3 expana.

13. Konrenr-mapkeruar  [EnektponHuii  pecypc]. Pexum
noctymy:  https://netpeak.net/ru/blog/content_marketing/. Hassa 3
eKpaHa.

14. Tloptper wimienta [Emexrponnuit pecypc]. Pexxum mocrtymy:
https://azinkevich.com/portret-klienta/. — Hassa 3 expana.

15. [lpuHtinu =~ po3poOKKM  cTparterii  KOHTEHT-MapKETHHTY
[EnexktpoHHU pecypcl. Pexum JIOCTYILY:
https://webpromoexperts.com.ua/blog/chto-takoe-kontent-marketing-
principy-razrabotki-strategii/. Ha3sa 3 ekpana.

16. Crpareriss iHTepHET-MapKkeTUHTY [EnekTpoHHMII pecypc].
Pexxum mocrymy: https://habr.com/post/323484/. Ha3ga 3 ekpaHa.

17. Crpareris inTepHer-mMapkerunry: J[ocig 320 xommnanii
[Enexktponnuii pecype]. Pexum noctymy: https:/netology.ru/blog/369-
strategiya-internet-marketinga-opyt-320-kompaniy. Ha3Ba 3 ekpana.

18. lllo take SEO? [Enexrponnwmii pecypc]. Pexum mocrymy:
https://seoprofy.ua/blog/wiki/chto-takoe-seo. Ha3Ba 3 ekpana.
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19. Sk cratu (axiBueM 3 KOHTEKCTHOI pekiamu [EnekTpoHHMiA
pecypc]. Pexum  moctymy:  https://netpeak.net/ru/blog/kak-stat-
spetsialistom-po-kontekstnoi-reklame/. Ha3pa 3 expana.

20. dx  crtBopuTH e(pEKTUBHY CTpaTerirto IMpOCYBaHHS B
KOHTEKCTHIM pekiami. [aiin mis HoBaukiB [Enexkrponuuii pecypc].
Pexum moctymy: https://webpromoexperts.com.ua/blog/kak-sozdat-
effektivnuyu-strategiyu-prodvizheniya-v-kontekstnoj-reklame-gajd-
dlya-novichkov/. Ha3ga 3 ekpaHna.

21. Sk crBoputu caiT [Enekrponnuii pecypc|. Pexxum moctymy:
https://www.hostinger.ru/rukovodstva/kak-sozdat-sait/. Hazga 3
eKpaHa.

22.77 XpoKiB KOHKYPEHTHOTO aHaji3dy caiTiB [EnekrpoHHUit
pecypc].  Pexmm  moctymy:  https://netology.ru/blog/7-shagov-
konkurentnogo-analiza. Ha3ga 3 expaHna.

23. Beginner's Guide to Content Marketing [EnextpoHHuit
pecypc]. Pexxum moctymy: https://moz.com/beginners-guide-to-content-
marketing. Ha3Ba 3 ekpana.

24. Email Marketing Made Simple: A Step by Step Guide
[EnexTponHmii pecypc]. Pexnm JIOCTYIY:
https://optinmonster.com/beginners-guide-to-email-marketing/. Hassa 3
eKpaHa.

25. Email marketing strategy and tips for successful campaigns
[Enextponnuii pecypc]. Pesxum goctymy: https://mailchimp.com/email-
marketing/. Ha3Ba 3 ekpaHa.

26. Forming Digital Marketing Plan for a Start-up Brand
[EnexTpoHHmiz pecypcl. Pexnm JIOCTYILY:
https://www.theseus.fi/bitstream/handle/10024/128113/muhonen_tania
.pdf?sequence=1. Ha3Ba 3 ekpaHa.

27. Google analytics [Enexkrponnuit pecypc]. Pexum moctyrmy:
https://analytics.google.com. Ha3Ba 3 expana.

28. Guide to Social Media [EnextponHmii pecypc]. Pexum
nocrymy: https://moz.com/beginners-guide-to-social-media. Hassa 3
eKpaHa.

29. Paid Search Marketing (PPC) [Enextponnuii pecypc]. Pexxum
nocrymy: https://moz.com/blog/category/paid-search-marketing. Ha3sa
3 eKpaHa.
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30. SEO  [Enextponnuii  pecypc]. Pexum  mocrymy:
https://webpromoexperts.com.ua/blog/?category_id%5B%5D=9.
Ha3ga 3 expana.

31. SEO-npocyBanns caiity [EnekrponHuii pecypc]. Pexum
noctymy: https://netpeak.ua/services/seo/. Ha3ga 3 ekpaHa.

32. SEO-crpareris [Enekrponnuii pecypc]. Pexum moctymy:
https://webpromoexperts.com.ua/blog/seo-strategiya-razbiraem-po-
polochkam/ Ha3ga 3 ekpaHa.

33. Tag Manager [Enextponnuii pecypc]. Pexum mocrymy:
https://www.google.com/intl/ru/tagmanager/. Ha3ga 3 expana.

34. The Ultimate Guide to Content Planning [EnexkrponHwuii
pecypc]. Pexxum moctymy: https://moz.com/blog/the-ultimate-guide-to-
content-planning. Ha3Ba 3 expana.

35. Web-anamituka [Enextponnuii pecypc]. Pexum moctyry:
https://webpromoexperts.com.ua/blog/?category_id%5B%5D=11.
HazBa 3 expana.

36. What is SMM? — Definition and Guide [Emextponnmii

pecypc]. Pexum JOCTYIIY:
https://sendpulse.com/support/glossary/social-media-marketing. Hassa
3 eKpaHa.

37. WordPress [Enexkrponnuii pecypc]. Pexum moctymy:
https://wordpress.com/. Ha3Ba 3 ekpana.


https://webpromoexperts.com.ua/blog/seo-strategiya-razbiraem-po-polochkam/
https://webpromoexperts.com.ua/blog/seo-strategiya-razbiraem-po-polochkam/
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6. OcHOBHi TepMiHU Ta MOHATTH

404 Error — The error message that appears when a visitor tries to go to
a web page that does not exist.

Ad Manager Account — An advertising account on Facebook that
allows you to run ads on the Facebook Ad Network.

Adwords (Google Adwords) — A Google owned program that is used
by advertisers to place ads on Google search results pages, on Youtube,
and on Google ad network sites. Adwords is the primary platform for
PPC advertising.

Analytics (or Google Analytics) — A Google platform that allows
webmasters to collect statistics and data about website visitors. Google
Analytics (sometimes abbreviated as GA) allows webmasters to see
where web traffic comes from and how visitors behave once on the site.
Anchor Text — The clickable words in a hyperlink. In SEO, anchor text
is a ranking signal to Google, as it provides context about the destination
site. For example, if many websites link to one particular website using
the anchor text “free stock photos”, Google uses that information to
understand the destination site is likely a resource with free stock photos.
Theoretically, that could help the stock photos website rank in Google
for keywords related to stock photography.

Banner Ad — A popular type of digital image ad that can be placed
across various websites. The largest and most popular image ad network
is run by Google.

Bot — An automated program that visits websites, sometimes also
referred to as a “crawler” or a “spider”. A spam bot visits websites for
nefarious reasons, often showing in Google Analytics as junk traffic.
However, Google uses a bot to crawl websites so that they can be ranked
and added to Google search.

Bounce Rate — The percentage of visitors to a website that leave
immediately without clicking or interacting with any portion of the page.
For example, if 100 people visit a website, and 50 of them immediately
leave, the website has a bounce rate of 50%. Websites aim to have as
low of a bounce rate as possible, and averages tend to be anywhere
between 40-60%.

Bread Crumbs — Navigation links at the top of a webpage that better
help the user understand where on the website they are. These links often
appear near the web page’s title and look something like this: Home >
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Services > Specific Service.

Campaign — A series of advertising messages that share a theme, and
market a product or service. In the context of digital marketing,
campaigns can be run through search and display network advertising
platforms (i.e. Google, Bing), social media, email, or other online
platforms.

Click-Through-Rate — A metric showing how often people click on an
ad after they see it. It can be calculated by dividing the number of clicks
on the ad divided by the number of impressions (how many times it was
seen). This ratio can be useful when determining whether an ad’s
messaging matches what the consumer is searching for, and if it
resonates with them.

Content — Any form of media online that can be read, watched, or
interacted with. Content commonly refers specifically to written
material, but can also include images and videos.

Conversion — The completion of a predefined goal. This is often used
to track the number of site visitors that have been “converted” into
paying customers, though sales are not always chosen as the metric.
Other common goals are newsletter subscriptions and downloads of
content from the website.

Conversion Rate — The rate at which visitors to a website complete the
predefined goal. It is calculated by dividing the number of goal
achievements by the total number of visitors. For example, if 100 people
visit a website and 10 of them complete the conversion goal (like filling
out a contact form) then the conversion rate is 10%.

CPA (Cost Per Acquisition) — A metric in paid advertising platforms
that measures how much money is spent in order to acquire a new lead
or customer. It can be calculated by dividing the total spend by the
number of conversions, for a given period of time. For example, if in a
month a PPC account spends $1000 dollars and gets 10 conversions
(leads), then the cost per acquisition is $100.

CPC (Cost Per Click) — The amount of money spent for a click on an
ad in a Pay-Per-Click campaign. In the Adwords platform, each keyword
will have an estimated click cost, but the prices change in real time as
advertisers bid against each other for each keyword. Average CPCs can
range from less than $1 dollar for longtail or low-competition keywords,
to upwards of $100 per click for competitive terms, primarily in legal,
insurance, and water damage restoration industries.
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CPM - Stands for “Cost Per Thousand” (M is the roman numeral for
1,000). This is the amount an advertiser pays for 1,000 impressions of
their ad. For example, if a publisher charges $10 CPM, and your ad
shows 2000 times, you will pay $20 for the campaign ($10 x 1000
impressions) X 2.

CTR (Click Through Rate) — the ratio of how many times an
advertisement was clicked on, versus how many times it was shown. It
is calculated by dividing the ad’s clicks by the ad’s impressions. For
example, if an ad is shown to 100 people, and 10 of them click the ad,
then it has a click through rate of 10% (10 clicks / 100 impressions =
10%).

Display Ads — Ads on a display network which include many different
formats such as: images, flash, video, and audio. Also commonly known
as banner ads, these are the advertisements that are seen around the web
on news sites, blogs, and social media.

Email Marketing — The use of email with the goal of acquiring sales,
customers, or any other type of conversion.

Facebook Advertising — Facebook allows advertisers to reach its users
through their ad network. A range of ad types can be created to reach
various goals set by companies. Facebook advertising is unique in that
audiences are set up based on vast demographic information that
Facebook has about their users, as compared to Google advertising that
uses keywords.

Facebook Business Page — A public webpage on Facebook created to
represent a company. Using a business page gives users access to
Facebook Ads Manager. It also allows businesses to engage with users
(i.e. page likes, message responses, post content).

Google Analytics — A free software platform created by Google, which
is used to analyze nearly every aspect of users accessing a website.
Website traffic, conversions, user metrics, historical data comparisons,
and effectiveness of each channel of marketing can all be managed using
this tool.

Google Adwords — Google’s online advertising service. This system
allows advertisers to reach customers through their search and display
networks. AdWords offers several cost models which vary by bidding
strategy and company goals. Advertisers can bid on keywords which
allows their ads to show in Google search results and on Google’s
network of partner websites.
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Keyword — A word or phrase indicative of the major theme in a piece
of content. When you search for something in a search engine, you type
in a keyword and the search engine gives you results based on that
keyword. One major Goal of SEO is to have your website show in
searches for as many keywords as possible.

Landing Page — The destination webpage a user lands on after clicking
on a link (either in an ad or anywhere else). Some landing pages are
designed with the purpose of lead generation, and others are with the
purpose of directing the flow of traffic throughout a site.

Lead — A potential customer in the sales funnel who has communicated
with a business with intent to purchase through a call, email, or online
form fill.

Meta Description — One of the meta tags that gives a description of the
page in 160 characters. The meta description is an important aspect of a
webpage because it is what appears in Google searches and other search
engine results.

Organic — A source of traffic to a website that comes through clicking
on a non-paid search engine result. Organic traffic is a main
measurement of an SEO campaign and grows as a site ranks better for
keywords, or ranks for more keywords in search engines.

PPC / Pay-Per-Click — An online advertising model in which
advertisers are charged for their ad once it is clicked. The PPC model is
commonly associated with search engine and social media advertising
like Google Adwords and Facebook Ads.

Query — The term given for what a user types and searches using search
engines like Google, Bing, and Yahoo. Examples of queries include
“austin electrician,” “how do i know if i have a raccoon in my attic,”
“distance to nearest coffee shop,” and many more.

Remarketing — Also known as retargeting, a type of paid ad that allows
advertisers to show ads to customers who have already visited their site.
Once a user visits a site, a small piece of data called a “cookie” will be
stored in the user’s browser. When the user then visits other sites, this
cookie can allow remarketing ads to be shown. Remarketing allows
advertisers to “follow” users around in attempts to get the user back to
the original site.

ROI — Stands for Return On Investment. In order for a business to
receive a positive ROI, they must earn more money using marketing
channels than they are spending on the marketing itself.
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Search Engine — a program that searches an index of information and
returns results to the user based on corresponding keywords. The most
well known search engines are Google, Youtube, Bing, and Yahoo.
SEO (Search Engine Optimization) — the process of improving a
website’s performance and positioning in organic search engine results
through a variety of methodologies including content production or
improvement, technical and code improvement, and link acquisition.
Unique Visitors -A metric used in web analytics to show how many
different, unique people view a website over a period of time. Unique
visitors are tracked by their IP addresses. If a visitor visits the same
website multiple times, they will only be counted once in the unigue
visitors metric.

Visits — An old term in Google Analytics which was recently changes
to “sessions”.

7. IluTanua g0 icnuty

1. What are the main historical stages of the development of Internet
marketing?

2. What is the "mission of the company" and what is its role in the
internet marketing of the enterprise?

3. Describe the concept of "Unique Trading Offer" (UTP)?

4. What is the main purpose of analyzing the niche and existing
competitors?

5. How do you understand the concept of "Key Performance
Indicators™?

6. Why is it necessary to create a portrait of a target audience?

7. What are the main types of content on the Internet?

8. What options influence the choice of promotion tools?

9. What information do competitive analysis tools, such as
"SimilarWeb", "SemRush", "Serpstat" and others, learn?

10. Explain the essence of the following terms that characterize the
quality of the site: Avg. visit duration, average number of pages (Pages
per Visit), Bounce Rate.

11. Name the main traffic sources to the website.

12. How can competitor’s content be analyzed?

13. What is web analytics, what is its purpose and what tools is it
presented by?
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14. What is user engagement and clicks?

15. Define cost-per-click (CPC), cost-per-mille (CPM) and click-
through-rate (CTR) concepts.

16. How can the time spent on the site be interpreted?

17. How can the notion of failure rate be interpreted?

18. What is a conversion and how can it be determined?

19. Describe the concept of ROI (Return on Investment)?

20. What is a URL and what should it look like?

21. On what information is a portrait of the target audience formed?
22. Name the most popular types of text content.

23. Name the most popular types of video content.

24. What is Search Engine Optimization (SEO)?

25. What are the main advantages and disadvantages of SEO and paid
advertising.

26. List the main components of search engine optimization.

27. What is meant by internal optimization?

28. What are the content requirements for search engine optimization?
29. What is the role of keywords in search engine optimization?

30. What does external website optimization include?

31. What is usability?

32. What is contextual advertising?

33. What are the benefits of contextual advertising.

34. In what form can you find contextual advertising?

35. Describe the concept of remarketing.

36. What is the principle of contextual advertising?

37. What kinds of contextual advertising tools can you name?

38. What is SMM?

39. What is the role of social networks in promoting products and
services?

40. What does Content Plan mean in terms of using social networks?
41. What content formats are used on social networks?

42. Give examples of professional, profile, and personal content.

43. What influences organic content reach on social networks?

44. What are the main tools for promoting social networks.

45. Give basic recommendations for dealing with the negative in social
networks.

46. What is email marketing?

47. How can | create a customer database for email marketing?
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