IO. Axywesa
BE3OMJIATHI METOAU NPOCYBAHHS BPEHAY B COLIAJIbBHUX MEPEXAX

Y. Yakusheva
FREE METHODS OF BRAND PROMOTION IN SOCIAL NETWORKS

Y cdepi pexmamn Ta MapKeTHHIY OCTAHHIMI POKaMIU IPOCTEXYETbCS TEH/EHIiA
BJMKOPVCTAHHSA COL{iaJIBHUX MepeX AK HaiffiieBiloro sacoby /i NpOCyBaHHA 6i3Hecy.
I He AMBHO — collianbHI MepexXi MAIOTh BeMMYE3HNUI (byHKuiOHan. e i 6ararorpanHa
wiatdopMa [yl CTBOPEHHs Bi3ya/IbHOTO IMIIPKY OpeH Y, 1 IPOBIFHMK [/IA CIIUIKYBaHHS 3
KIEHTAMH, i TOTYXXHMIT IHCTPYMEHT 3apObITKY.

Haitmpocrimmit Ta HaifeeKTMBHIIIMIT MeTOJ MPOCYBaHHA OpeHAY 4 HPOAYKTY
3a/IMIIMBCA HE3MIHHMM — CIUIATMTHU TPOMII Ta IOKa3aTn CBOK peknamy. IIpore Temep
MiAMpUEMI MaOTh TAKOK HU3KY iHIINX MOXXMBOCTEN, AKi CTa/IN JOCTYITHVMM 3aBJAKN
coLia/IbHIM MepexxaM. JlesKi 3 HUX OTPeOyI0Th FPOIIOBUX BK/IajjeHb, IHII — Hi.

Huni, B yMoBax BilfHU Ta eKOHOMIYHOI Kpusu, 6araro MaJleHbKUX YKpaiHCBKUX
6isHeciB IIPUIMHAIOT CBOE iCHYBaHHA, ajpke He MOXYTh (iHaHCOBO 3abesmedyBaTyt
IPOCYBAaHHA Ta MapKeTUHI CBOro OpeHpy. Y wiit curyauii KOPMCHO MaTu VABICHHA
Ipo cTpateril Ta iHCTPYMEHTM MapKeTHHTY, W0 AOCTYIHi OeskomroBHo. Came TOMY
JOCTIPKeHHs 6e30IIaTHNX iHCTPYMEHTIB POCYBaHHA OPeHJy B COLIialbHIX Mepexax
€ aKTya/IbHIM.

HlocmiKkeHHs Mae IPaKTUYHY 3HAYYLICTb, a/pKe BUABJEHHA IHCTPYMEHTIB
IPOCYBaHH, sAKI He IIOTPeOYITh IPOLIOBUX BK/IafleHb, @ TAKOX aHa/I3 X eeKTUBHOCTI
MO>Ke CTaTy Y HaTOfii TM, XTO Ti/IbK) IIOYMHAE BIACHY CIIPABY, 3 TAKOX Ii{TIPUEMLIAM, Ki
3amMcA 6e3 3aco6iB 14 3a0es3IedeHHA PEKIaMy CBOTO IPOJYKTY Ha PUHKY.

Ceper MeTOfiB, PO3IIIHYTHX Y JOCTIKEHH, HAOIIbII eeKTHBHIMYL BUSBIINCS
Taki: mpocyBaHHA yepes anroputMu TikTok, To6TO MeTOIOM CTBOPEHHS KOHTEHTY, a
caMe KOpOTKMX Bifieo. IIpote meit croci6 moTpeOye BeMMKOro pecypcy yacy. 3a TuM
)Ke TPMHINMIOM IpaIloe MeTof BMKOpucTaHHA InstagramReels, mpore moxasHMKM
IPOCYBAHHA 32 IIMM METOZIOM € HIDKYMMM 3a OKasHUKM IIpocyBanHA B TikTok.

MeHi eQeKTUBHUMI BUABUINCA METONYM MACTAVKiHI, Mac(OMOBIHT Ta MeTOf
riseseto. Li MeTofMKM OTPeOYIOTH MeHIIe 3aTy4eHOCT] Yacy, IPOTe BUKOPYUCTOBYIOUM iX
Jiy>Ke CK/IaJIHO JOCATHYTH 6aXaHOTo pesy/nbTaty. JIo Toro , ayguTopid, 3500yTa Takumu
MeTOfiaMI1, He 3aBXK/Y € AKTUBHOI0 Ta KMBOK. A OTXe He MOXe CTATy KTi€HTOM bi3Hecy.

TakuM 4MHOM, HUHI iCHYe I1i/Ia HU3Ka 6€30IUTATHIX METONB IIPOCYBAaHHA OPEHIY B
COLlia/IbHIX MepexKaXx.

A. ®edoposa
INSTAGRAM 9K EPEKTUBHA NJIATOGOPMA AiJ19 MPOCYBAHHS NOC/YT

A. Fedorova
INSTAGRAM AS AN EFFECTIVE PLATFORM FOR PROMOTING SERVICES

3BaKayM Ha IIBUAKE 3POCTaHHA IONMyAApHOCTI Instagram, Jjforo MoxHa
BJMKOPVMCTOBYBATU fAK HOTY)XXHUII iHCTPyMEHT MapKeTuHroBoi AimbHocTi. Crermdika
3a3HayeHOl Mepexi [03BOMsE CHOPMYNIOBATH peKOMeHHalil WIOK0 e(eKTHBHOIO
IIPOCYBAHHA He JINIIE IEBHMX TOBAPIB, a il OCMYT:
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- OCKilIbKM Bi3ya/lbHMII KOHTeHT B Instagram Mae BupimianbHe 3HAYeHHA, CIif
30cepeuTICh Ha MyOniKyBaHHI IpuUBaONMBUX, OPUTiHATBHIX (POTO Ta Bifjeo, 100
IPUBEPHYTU YBary KOPUCTYBayiB;

- B@XIMBO CTBOPUTY AKAyHT, AKMI IIO3HA4aTVMMe CTUIb Ta XapakTep KOMIaHii, a
TAKOX JJOTIOMOYKE BCTAHOBUTM KOHTAKT 3 ay/IUTOPI€0;

- HeoOXifHO 3aCTOCOBYBATH X€LITEry, sKi BIANOBIJAIOTH TeMATUI[ MOCTYL, IO
IPONOHYITCA, OCKUIBKM Iie 3poObuTb iX OiIbII MOMITHUMM I MOTEHLIMHUX
KJTi€HTIB;

- Cmij TIpUAIIATH yBary CTBOPEHHI0 AKTMBHOI CIIIBHOTM HAa CBOill CTOPiHL,
3a0X04yBaTy JJ0 KOMEHTYBaHHA Ta [{ia/IoTy 31 CBOIMM ITiJIMCHUKAMIL;

- 06axaHO BHMKODUCTOBYBAaTM peKlaMy Instagram [jid HPOCYBaHHSA IOCIYT,
BizoOpakaroun il A7 MOTeHI{IIHYX KTIEHTIB, AKi BiTIOBiIAI0Th [IEBHUM TApaMeTpaM,
TAaKIM fK BiK, MiCIle3HaXO/)KeHH, iHTepecH TOILIO;

- B&X/IMBO CTBOPIOBATH LiKaBUIT T PISHOMAHITHIIT KOHTEHT, 1100 IIPUBEPHY T yBATY
CBO€l ayauropii, 30kpeMa MOXXHA BUKOPUCTOBYBATH pisHi (pOpMaTi KOHTEHTY,
30KpeMa $oTo, Bifieo, CTOPI3, K1Bi Bifieo TOLLI0;

- CIlij TIOCTyroByBaTUCA iHCTPYMEeHTaMy, 1[0 Hajjae IHcTarpam, I HOMIMIEHH:
B3aEMOJIil 31 CBOEK ayfUTOPi€l0, HANPMKIAJ, ONMTYBAHHSA, aHKETV, 3alMTAHHA,
TONIOCYBAaHHA Ta iH.;

- HaJaBaTy OCTAaTHBO iHPOpPMaIii PO MOCTYTH Ta 3PY4HMIT CIIOCIO 3aMOB/IEHHS, 1110
NPUIIBUIINTD IPUIHATTA PillleHb KTi€HTaMMI.

Omxe, ycmimmbicth BuKOpUCTaHHA Instagram  fK IIOTY)XHOTO IHCTPYMEHTY
MapKeTMHTOBOI [iA/MbHOCTI 6araTo B 4OMy 3a/leXNUTh Bifi ypaxyBaHHs creruiku
o3HaueHol Mepexi. HaBeeHi Buie pekoMeH/alil 03BOMATh MOMIMIINTY eeKTUBHICTD
IpoCyBaHH:A MOCIyr B Instagram i saTydaTy HOBUX KIEHTIB /st GpeHpY.

K. Martiukhina

CREATING OF INTERACTIVE COMMUNICATION PROJECT
(“MINDFULNESS MAP” BY THE “7MIND” COMPANY)

K. Mapmioxina

CTBOPEHHA IHTEPAKTUBHOI'O NPOEKTY
(“MINDFULNESS MAP” KOMMAHIEIO “7MIND”)

Interactive communication involves the sharing of information back and forth
between sender and receiver in real time. It’s used in cases where an immediate response
is required, and in other areas where push and pull communication methods seem
insufficient. Interactive communication can be performed virtually or in person.

One of the main benefits of interactive communication is that it allows space for body
language or other physical cues (at least if it is delivered in person or via video conference).
Interactive communication may also be the best when relaying sensitive or serious
information as it tends to be more personal.

Marketers are always looking for ways to stand out from the competition. They want
to offer their customers memorable experiences that will connect them with the hot new
products and services showcased in their summer campaigns. One of the best ways to get
customers excited and engaged with your content this summer is by adding interactive
experiences to your summer marketing campaigns. With the world getting used to
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